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About This R eport  

The Accounting Student Association of University of Arizona has been an 

organization that focuses its efforts on excelling students into the professiona l 

workplace. This report is a visual journey showing the dedication and conviction of 

the Accounting Student Association to cover bold initiatives to make our members 

the best.  

 

About the Organization  

The Accounting Student Association (ASA), a local non -profit organization, is 

dedicated to promoting interest in accounting and related fields. We provide various 

methods of interaction among student, faculty and business professionals in efforts 

to develop long-last networks.  

 

Through our bi -weekly meetings , we provide a forum for presentation of innovative 

ideas to the benefit of the University community.  We also promote making new 

friendships within the accounting community through social, philanthropies, and 

other events.  

Over the course of the last year , we have made many changes to help our 

organization grow and gain recognition within Eller and the Accounting 

Department. As an organization, we have implemented new aspects to our meeting 

and our events to help the members to grow and learn more about th e accounting 

profession.  

Statistics for the 2007 -2008 Year 

 Fall 2007  Spring 2008  

Members  104 92 

E-Board  8 9 

Total  112 101 
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Internal Improvements  

Fall 2007  

ASA has undergone major internal improvemen ts, beginning the summer of 2007 . A 

large executive board was brought on to increa se the functionality of ASA as well as 

its reach and its ability to provide students with a strong return on their 

investment of dues and time.  

ASA membership increased steadily in the past three semesters. This was possible 

through the coordination of th e executive board in its planning and creating a 

schedule that brought in professional speakers, put together social events for 

members, organized philanthropic events, and provided students with access to 

professional development opportunities.  

Development of Website  

Additional improvements included the construction of a website for ASA. While 

some student groups opt to use Blackboard or websites provided through the 

University of Arizona, there are often limitations to the communication of these 

sites, site addresses are often hard to remember, and the interactivity is limited. By 

purchasing a domain name (www.uaasa.com) and using an outside host for a 

nominal fee, the ASA webmaster was able to build a highly functional and 

interactive site for members a nd non-members alike. By creating a non -exclusive 

site (unlike Blackboard), with a name easy to remember, members and potential 

members were able to view the site with up to date information regarding meetings 

and upcoming events, as well as wrap ups from previous events and pictures from 

each event. 

Additionally, members were able to 

access the site to keep track of their 

requirements as an attendance list was 

posted after each event so students 

could verify they received credit for 

participation in each event. The website 

has also provided a major improvement 

in ASAõs ability to communicate with 

outside users such as instructors and 

firms. Recruiters may now view the 
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ASA calendar of events as well as member lists, profiles for executive board 

members, and  the ASA resume book, which includes resumes of all outstanding 

members who met requirements the previous semester.  

Spring 2008   

In the transition between the Fall and Spring semester, the members of the 

Executive Board stayed the same with exception to a new E-Board member who will 

take over the Accounting Student Association 210 Reviews.  

The executive board has improved in its actions as well. Each executive board 

member is actively recruiting members, advertising for ASA, helping out with each 

event, an d picking up additional duties when possible. The enthusiasm and drive to 

succeed has been overwhelming and the members, as well as faculty, have noticed 

the change. 

 

Public Relations  

Individual Professional Relationship  

The Accounting Student Associati on has made numerous professional relations with 

those in the corporate world, in the accounting field. During every meeting, 

members get the chance to hear the perspective of professionals in both public and 

private accounting, discussing issues such as f raud, interviewing techniques, and 

about specific issues relating to the accounting field.  

These guest speakers would include those professionals from Heinfeld, Meech & 

Co., Protiviti, PriceWaterhouse Coopers, Deloitte & Touche, Ernst & Young, KPMG, 

Enter prise Rent -A-Car, Arizona Auditor General, and Career Services at the 

University of Arizona.  

Not only do these professionals come 

and speak at the meetings, but they 

part icipate in other events as well. 

We have set up some events with 

recruiters to become  an annual event 

to make it more consistent for our 

members. These events include:    


